OVERARCHING PREDICTIONS: Trust, Connection and Community will be crucial to a brand's success in the
future. Brands must think beyond product alone and take a humanized approach to connect with tomorrow's

ever-evolving consumer.
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The ultimate expression of all three Brand Humanization elements working in tandem is a concept called
Community Fluidity. It's the symbiotic relationship between a brand and its community, allowing the brand to be
agile and responsive, while keeping the brand’s core DNA at its heart.

It's all about connection

Brands must win consumers’ hearts
through building strong emotional
connections.

The brand is a shared experience
created with the consumer.

Listen to them. Engage them. Make
them part of your brand.

Loyalty is not Linear

Consumers today are their own brand
and they will move in and out of brand
communities as they see fit.
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